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Abstract
TikTok has been shown to be an important tool

when trying to convey a message to a particular 

audience and the wider public. Its’ carefully curated ‘for 

you’ pages allow videos to reach audiences that have 

engaged with that type of content previously, which 

allows videos to target interested audiences. 

Furthermore, its use of hashtags and different audios 

allows new audiences to be reached which means 

content can become more widespread and entice new 

viewers. An article from the Journal of Chemical 

Education shows that 82.7% of people agreed with 

the statement that after watching education videos 

created on TikTok, they felt they had learnt something 

new.1  Outreach resources are also a key method for 

encouraging learning to be fun and interactive. They 

encourage students to be in control of their 

learning and it makes the challenging task of learning 

new ideas so much more focused as there is specific 

content required to learn, and any extra, is a bonus.

Motivation
▪ Working at the Big Bang Fair for the Discover 

Materials stall revealed how most students 

have very little awareness of battery 

technology and its importance

▪ After interacting with a lot of students and 

introducing them to the different concepts such 

as a battery recycling demonstration, there 

was a real interest from students, but it 

seemed there was not enough push for them 

to learn more in schools or even in their 

independent time

Outreach Resources
ACTIVITY BOOKLET

The idea came from wanting to present ideas about 

lithium-ion batteries and educate in a fun way.

Something that appeals to a range of younger audiences 

involves interactive tasks. This encourages 

independent research into the topic while having 

prompts such as definitions to learn, which makes the 

research more focused and objective. The tasks 

included: word-searches, match the keyword to the 

definition, fill in the blank and battery bingo. 

INFOGRAPHICS

The first infographic was created to be a resource that 

could be partnered with the activities included in the 

booklet. The theme of the ‘Circle of (Battery) Life’ 

was chosen to make a play on the Circle of Life song 

from the Lion King. It is something that people would 

easily recognise, and it matched well with the cyclical 

nature of recycling. Each main step in the process was 

then assigned to a point on the circle and the arrows 

joining the points in a circle showed the recurring nature 

of these processes. The other infographic mostly 

covers the basics of lithium-ion batteries.

TIKTOK

A Birmingham Battery Bunch TikTok account was set 

up and 5 short videos produced, including how to make 

electrode coatings, and how to make a coin cell.

BEHIND THE LAB SPECS

Ecobat is a battery recycling company in the UK and an 

interview was conducted with one of the experts

there to get some specialist answers on questions such 

as ‘What does the future of battery recycling hold?’
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Impact / Next steps
▪ Creating more videos that are shared in schools or creating 

more educational resources and infographics to go alongside 

the ones already created

▪ Continue helping to present the future of lithium-ion batteries

and findings in battery recycling in a more accessible way to all

▪ Growing content for the TikTok community and gaining more 

engagement across the videos once schools are made more 

aware of the account and videos

▪ Encouraging more companies and organisations to use 

TikTok as a form of communication and outreach as it is an 

influential and expanding market

TikTok: @BirminghamBatteryBunch
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